Business Segment Information

Organic Net Sales

Through February 28, 2019, our internal management financial reporting consisted of two business divisions: (i) Beer and (i) Wine and Spirits. Beginning March 1, 2019, as a result of our November
2018 Canopy Investment and a change in our chief operating decision maker (“CODM”) on March 1, 2019, we have changed our internal management financial reporting to consist of three business
divisions: (i) Beer, (i) Wine and Spirits, and (iii) Canopy. Consequently, as of May 31, 2019, we report our operating results in four segments: (i) Beer, (i) Wine and Spirits, (iii) Corporate Operations
and Other, and (iv) Canopy. The Canopy Equity Method Investment makes up the Canopy segment.

In the Beer segment, our portfolio consists of high-end imported and craft beer brands. We have an exclusive perpetual brand license to import, market, and sell in the U.S. our Mexican beer portfolio. In
the Wine and Spirits segment, we sell a portfolio that includes higher-margin, higher-growth wine brands complemented by certain higher-end spirits brands. Amounts included in the Corporate
Operations and Other segment consist of costs of executive management, corporate development, corporate finance, corporate growth and strategy, human resources, internal audit, investor relations,
legal, public relations, and information technology, as well as our investments made through our corporate venture capital function. All costs included in the Corporate Operations and Other segment are
general costs that are applicable to the consolidated group and are therefore not allocated to the other reportable segments. All costs reported within the Corporate Operations and Other segment are
not included in our CODM's evaluation of the operating income (loss) performance of the other reportable segments. The business segments reflect how our operations are managed, how resources are
allocated, how operating performance is evaluated by senior management, and the structure of our internal financial reporting.

Amounts included for the Canopy segment represent 100% of Canopy’s reported results on a two-month lag, prepared in accordance with U.S. GAAP, and converted from Canadian dollars to U.S.
dollars. Although we own less than 100% of the outstanding shares of Canopy, 100% of the Canopy results are included in the information below and subsequently eliminated in order to reconcile to our
consolidated financial statements.

In addition, management excludes items that affect comparability (“Comparable Adjustments”) from its evaluation of the results of each operating segment as these Comparable Adjustments are not
reflective of core operations of the segments. Segment operating performance and segment management compensation are evaluated based upon core segment operating income (loss).

Organic and Constant Currency

For periods of acquisition, the Company defines organic as current period reported less products of acquired businesses reported for the current period, as appropriate. For periods of divestiture, the
Company defines organic as prior period reported less products of divested businesses reported for the prior period, as appropriate. The Company provides organic net sales and organic shipment
volumes, and historically provided percentage change in constant currency net sales (which excludes the impact of year-over-year currency exchange rate fluctuations), because the Company uses this
information in monitoring and evaluating the underlying business trends of its core operations. In addition, the Company believes this information provides investors valuable insight on underlying
business trends and results in order to evaluate year-over-year financial performance.

Transaction Segment Date of Transaction Organic Adjustment Period

Acquisition

Mark West Wine and Spirits July 16, 2012 July 16, 2012 — July 15, 2013

Beer Business Beer June 7, 2013 June 7, 2013 — June 6, 2014

Meiomi Wine and Spirits August 3, 2015 August 3, 2015 — August 2, 2016

Ballast Point Beer December 16, 2015 December 16, 2015 — December 15, 2016
Prisoner Wine and Spirits April 29, 2016 April 29, 2016 — April 28, 2017

High West Wine and Spirits October 14, 2016 October 14, 2016 — October 13, 2017
Charles Smith " Wine and Spirits October 19, 2016 October 19, 2016 — October 18, 2017
Divestiture

Canadian business Wine and Spirits December 17, 2016 December 17, 2015 — December 16, 2016
Black Velvet Divestiture Wine and Spirits November 1, 2019 November 1, 2018 — October 31, 2019
Ballast Point Divestiture Beer March 2, 2020 March 2, 2019 - March 1, 2020

™ Collectively, the October Wine and Spirits Acquisitions.

Depletions

Depletions represent distributor shipments of the Company's respective branded products to retail customers, based on third-party data. For periods of acquisition, depletion volume includes depletion
of products of acquired businesses for the prior comparable period, as appropriate. For periods of divestiture, depletion volume excludes depletion of products of divested businesses for the prior
comparable period, as appropriate.

Transaction Segment Date of Transaction Organic Adjustment Period
Acquisition

Mark West Wine and Spirits July 16, 2012 July 16, 2011 — July 15, 2012

Beer Business Beer June 7, 2013 June 7, 2012 — June 6, 2013

Meiomi Wine and Spirits August 3, 2015 August 3, 2014 — August 2, 2015
Ballast Point Beer December 16, 2015 December 16, 2014 — December 15, 2015
Prisoner Wine and Spirits April 29, 2016 April 29, 2015 — April 28, 2016

High West Wine and Spirits October 14, 2016 October 14, 2015 — October 13, 2016
Charles Smith " Wine and Spirits October 19, 2016 October 19, 2015 — October 18, 2016
Divestiture

Canadian business Wine and Spirits December 17, 2016 N/A @

Black Velvet Divestiture Wine and Spirits November 1, 2019 November 1, 2018 — October 31, 2019
Ballast Point Divestiture Beer March 2, 2020 March 2, 2019 - March 1, 2020

@  Depletion data is only available for product sold domestically in the U.S.



BUSINESS SEGMENT INFORMATION (AS ADJUSTED ")

(in millions)
Net Sales
Beer
Wine and Spirits
Wine
Spirits
Wine and Spirits
Canopy
Consolidation and Eliminations
Comparable Adjustments
Consolidated Net Sales

Gross Profit

Beer

Wine and Spirits

Corporate Operations and Other

Canopy

Consolidation and Eliminations

Comparable Adjustments
Consolidated Gross Profit

Operating Income (Loss)
Beer (A)
Wine and Spirits (A)
Corporate Operations and Other (A)
Canopy (A)
Consolidation and Eliminations (A)
Comparable Adjustments
Consolidated Operating Income (Loss)

Income (Loss) from Unconsolidated Investments
Beer (B)
Wine and Spirits (B)
Corporate Operations and Other (B)
Canopy (B)
Consolidation and Eliminations (B)
Comparable Adjustments
Consolidated Income (Loss) from Unconsolidated Investments

Comparable Earnings (Losses) Before Interest and Taxes (A+B)

Fiscal Fiscal Fiscal First Second Third Fourth Fiscal First
Year Year Year Quarter Quarter Quarter Quarter Year Quarter
2017 2018 2019 2020 2020 2020 2020 2020 2021
42273 $ 46604 $ 52021 $ 14774 $ 16404 $ 13106 $ 11875 $ 56159 §$ 1,384.1
2,732.7 2,556.3 2,632.5 535.0 611.1 601.2 620.2 2,367.5 499.6
361.1 363.6 381.4 84.8 92.5 87.6 95.2 360.1 79.7
3,093.8 2,919.9 2,913.9 619.8 703.6 688.8 715.4 2,727.6 579.3
= = 48.6 70.7 67.7 58.0 93.8 290.2 80.3
s s (48.6) (70.7) (67.7) (58.0) (93.8) (290.2) (80.3)
73211 $ 75803 $ 81160 $ 20972 $ 23440 $ 19994 $ 19029 $§ 83435 $ 1,963.4
21493 § 25312 $ 28307 $ 8195 $ 9133 §$ 7353 § 657.1 § 3,252 § 769.7
1,352.3 1,309.4 1,279.5 271.7 292.1 310.6 314.6 1,189.0 263.9
s s 11.2 11.3 9.8 (7.3) 31.6 454 (57.3)
- - (11.2) (11.3) (9.8) 7.3 (31.6) (45.4) 57.3
17.4 (28.1) (29.9) (62.5) (19.5) (58.4) (21.9) (162.3) (45.3)
35190 $ 38125 §$ 40803 $ 10287 § 11859 § 987.5 $ 9498 § 41519 § 988.3
15324 $ 18402 $ 20429 $ 5806 $ 6853 $ 5149 $ 4671 $ 22479 $ 577.8
792.4 794.1 771.2 160.8 160.4 180.4 206.8 708.4 164.0
(139.9) (165.8) (197.9) (43.7) (53.7) (51.3) (75.2) (223.9) (50.5)
= = (82.7) (170.0) (160.5) (210.8) (144.5) (685.8) (733.2)
= = 82.7 170.0 160.5 210.8 144.5 685.8 733.2
204.1 (188.7) (204.0) (75.0) (72.5) (376.8) (53.6) (577.9) (81.3)
2389.0 $ 22798 $ 24122 § 6227 $ 7195 § 2672 $ 5451 $§ 21545 $ 610.0
- 5 -5 -5 -3 -3 -3 -8 -5 .
29.2 34.4 334 4.0 (1.0 31.6 1.8 36.4 35
(0.2) 0.2 (0.2) (1.1) (0.2) (0.5) (1.4) (3.2) 0.2
- 8 o (16.5) (54.4) (54.7) (71.1) (41.5) (221.7) (31.7)
(1.7) 452.6 2,084.9 (879.1)  (1,268.8) (416.5) 84.3  (2,480.1) (543.2)
273 $ 4872 $ 21016 $ (9306)$ (1,3247)$ (456.5) § 432 § (2,6686) $ (571.2)
22139 $ 25031 §$ 26329 $ 646.2 $ 7361 $ 604.0 $ 5576 § 25439 § 663.3




BUSINESS SEGMENT INFORMATION (AS ADJUSTED ")

Year Over Year Growth in Net Sales:
Beer
Wine and Spirits
Canopy
Consolidation and Eliminations
Consolidated Net Sales

Year Over Year Growth in Gross Profit:
Beer
Wine and Spirits
Canopy
Consolidation and Eliminations
Consolidated Gross Profit

Year Over Year Growth in Operating Income (Loss):
Beer
Wine and Spirits
Corporate Operations and Other
Canopy
Consolidation and Eliminations
Consolidated Operating Income (Loss)

Gross Profit as a Percent of Net Sales:
Beer
Wine and Spirits
Canopy
Consolidation and Eliminations
Consolidated Gross Profit

Operating Income (Loss) as a Percent of Net Sales:
Beer
Wine and Spirits
Corporate Operations and Other
Canopy
Consolidation and Eliminations
Consolidated Operating Income (Loss)

(

Fiscal
Year

2017

50.8%
43.7%
NM
NM
48.1%

36.3%
25.6%
(1.9%)
NM
NM
32.6%

Fiscal
Year

2018

10%
(6%)
NM
NM
4%

18%
(3%)
NM
NM
8%

20%
0%
19%
NM
NM
(5%)

54.3%
44.8%
NM
NM
50.3%

39.5%
27.2%
(2.2%)
NM
NM
30.1%

Fiscal
Year

2019

12%
(0%)
NM
NM
7%

12%
(2%)
NM
NM
7%

1%
(3%)
19%
NM
NM
6%

54.4%
43.9%
23.0%
23.0%
50.3%

39.3%
26.5%
(2.4%)

(170.2%)

(170.2%)
29.7%

First
Quarter

2020

7%
(8%)
NM
NM
2%

9%
(7%)
NM
NM
(2%)

12%
(4%)
(13%)
NM
NM
(0%)

55.5%
43.8%
16.0%
16.0%
49.1%

39.3%
25.9%
(2.1%)
NM
NM
29.7%

Second
Quarter

2020

7%
(9%)
NM
NM
2%

8%
(13%)
NM
NM
2%

9%
(20%)
5%
NM
NM
(6%)

55.7%
41.5%
14.5%
14.5%
50.6%

41.8%
22.8%
(2.3%)
NM
NM
30.7%

Third
Quarter

2020

8%
(10%)
NM
NM
1%

13%
(9%)
NM
NM
2%

14%
(12%)
14%
NM
NM
(52%)

56.1%
45.1%
(12.6%)
(12.6%)
49.4%

39.3%
26.2%
(2.6%)
NM
NM
13.4%

Fourth
Quarter

2020

9%
1%
NM
NM
6%

12%
1%
NM
NM
6%

6%
6%
46%
NM
NM
17%

55.3%
44.0%
33.7%
33.7%
49.9%

39.3%
28.9%
(4.0%)
NM
NM
28.6%

Fiscal
Year

2020

8%
(6%)
NM
NM
3%

10%
(7%)
NM
NM
2%

10%
(8%)
13%
NM
NM
(11%)

55.6%
43.6%
15.6%
15.6%
49.8%

40.0%
26.0%
(2.7%)
NM
NM
25.8%

First
Quarter

2021

(6%)
(7%)
NM
NM
(6%)

(6%)
(3%)
NM
NM
(4%)

(0%)
2%
(16%)
NM
NM
(2%)

55.6%
45.6%
(71.4%)
(71.4%)
50.3%

M.7%
28.3%
(2.6%)
NM
NM
31.1%

Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with customers using the retrospective application method. Accordingly,

financial information for fiscal year 2017 and fiscal year 2018 presented herein has been adjusted to reflect the adoption of this amended guidance. Periods prior to fiscal year 2017 have not been
adjusted to reflect the adoption of this amended guidance as the impact is not deemed material.

NM = Not Meaningful



BUSINESS SEGMENT INFORMATION (AS PREVIOUSLY REPORTED "))

(in millions)
Net Sales
Beer
Wine and Spirits
Wine
Spirits
Wine and Spirits
Corporate Operations and Other
Consolidation and Eliminations ©
Comparable Adjustments
Consolidated Net Sales

Gross Profit

Beer @

Wine and Spirits

Corporate Operations and Other

Consolidation and Eliminations ©

Comparable Adjustments
Consolidated Gross Profit

Operating Income

Beer @ (A)

Wine and Spirits (A)

Corporate Operations and Other (A)

Consolidation and Eliminations ? (A)

Comparable Adjustments
Consolidated Operating Income

lidated I "

Income (Loss) from Ur Ir its
Crown Imports @ (B)
Wine and Spirits (B)
Corporate Operations and Other (B)
Comparable Adjustments
Consolidated Income (Loss) from Unconsolidated Investments

Comparable Earnings Before Interest and Taxes (A+B)




BUSINESS SEGMENT INFORMATION (AS PREVIOUSLY REPORTED (1))
Fiscal
Year

2015

Year Over Year Growth in Net Sales:
Beer @
Wine and Spirits

Consolidation and Eliminations

Consolidated Net Sales

Year Over Year Growth in Gross Profit:
Beer @
Wine and Spirits

Consolidation and Eliminations

Consolidated Gross Profit

Year Over Year Growth in Operating Income:

Beer @

Wine and Spirits
Corporate Operations and Other
Consolidation and Eliminations

Consolidated Operating Income

Gross Profit as a Percent of Net Sales:

Beer @

Wine and Spirits
Consolidation and Eliminations

Consolidated Gross Profit

Operating Income as a Percent of Net Sales:
Beer @

Wine and Spirits

Corporate Operations and Other

Consolidation and Eliminations

Consolidated Operating Income

12%
(0%)
(100%)
24%

29%
5%
(100%)
29%

32%
6%

9%
(100%)
(38%)

46.0%
41.3%

0.0%
42.8%

31.9%
23.7%
(1.8%)

0.0%
24.9%

Fiscal
Year

2016

14%
3%
0%
9%

21%
5%
0%

14%

24%
8%
15%
0%
18%

49.0%
42.2%

0.0%
44.9%

34.9%
24.8%
(1.9%)

0.0%
27.0%

Fiscal
Year

2017

17%
6%
0%

12%

21%
10%

0%
20%

21%
10%
11%

0%
36%

50.9%
43.9%

0.0%
48.1%

36.3%
25.8%
(1.9%)

0.0%
32.7%

Fiscal
Year

2018

10%
(6%)
0%
3%

18%
(3%)
0%
8%

20%
(0%)
19%

0%
(5%)

54.3%
45.0%

0.0%
50.3%

39.5%
27.4%
(2.2%)

0.0%
30.1%

Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with
customers using the retrospective application method. Financial information for the historical annual and interim periods
presented herein are as previously reported and have not been adjusted to reflect the adoption of this amended guidance.

()

Prior to the acquisition of our import beer business in June 2013, we had a 50% equity interest in Crown Imports, which was

accounted for under the equity method of accounting. Additionally, prior to the acquisition, Crown Imports was a reportable

segment.



REPORTED, ORGANIC, AND CONSTANT CURRENCY NET SALES "
(in millions)

Fourth
Quarter
2021

‘Second
Quarter
2021

Fiscal Year 2021

Consolidated Net Sales

Less: Black Velvet Divestiture
Less: Ballast Point Divestiture
Consolidated Organic Net Sales

Beer Net Sales
Less: Ballast Point Divestiture
Beer Organic Net Sales

Wine and Spirits Net Sales
Less: Black Velvet Divestiture
Wine and Spirits Organic Net Sales

™ _Constant currency percent change is presented only for those com

Second Percent
Quarter Quarter Change
2020 2019

$ 23440 § 22991 2%

2,299.1
1,527.1

Fourth Percent
Quarter Quarter Change
2020 2019

$ 19029 § 1.797.2 6%

Fiscal Year 2020

Consolidated Net Sales
Less: Black Velvet Divestiture
Consolidated Organic Net Sales

Beer Net Sales

16404 $ 1,187.5 §

7154 §  707.1
- (17.5)
7154 $  689.6

1,090.1

Wine and Spirits Net Sales 703.6 772.0
Less: Black Velvet Divestiture

Wine and Spirits Organic Net Sales

703.6 7720

Fiscal Year 2019
2019
2,299.1

2018
2,087.9

2019
1,797.2 §

1,090.1 §

2018
1,762.0

Consolidated Net Sales

Beer Net Sales 16271 § 13817 997.0

Wine and Spirits Net Sales 772.0 706.2 9% 7071 §  765.0

Effective March 1, 2018, we adopted the FASB amended guidance regarding the recognition of revenue from contracts with customers using the ive application method. i financial i ion for the interim and annual periods of fiscal 2018 presented in the above Fiscal Year 2019 analysis has been adjusted to reflect the adoption of this amended guidance. For the interim and
annual periods presented below for the Fiscal Year 2018, Fiscal Year 2017, Fiscal Year 2016, Fiscal Year 2015, and Fiscal Year 2014 analyses, financial information has not been adjusted to reflect the adoption of this amended guidance as it is not deemed material.

Second Percent Fourth Percent

Fiscal Year 2018 Quarter Quarter Change Quarter Quarter Change
2018 2017 2018 2017
Consolidated Net Sales $ 20845 § 2,021.2 3% $ 17659 § 1,628.0 8%

Less: Prisoner

Less: October Wine and Spirits Acquisitions (13.6) - - -
Less: Canadian Divestiture - (100.1) - (22.6)
Consolidated Organic Net Sales 2,0709 $ 19211 8% $ 17659 $ 16054

Beer Net Sales 13789 $

7056 $

1.222.5

13% $

$

997.2 $
768.7 $  736.8

891.2

798.7

Wine and Spirits Net Sales
Less: Prisoner

(12%)

Less: October Wine and Spirits Acquisitions (13.6) - - -
Less: Canadian Divestiture - (100.1) (22.6)
Wine and Spirits Organic Net Sales 69 $ (1%) 714. 8%




REPORTED, ORGANIC, AND CONSTANT CURRENCY NET SALES "

_(in millions)

Fiscal Year 2017

Consolidated Net Sales
Less: Meiomi
Less: Ballast Point
Less: Prisoner
Less: October Wine and Spirits Acquisitions
Less: Canadian Divestiture
Consolidated Organic Net Sales

Beer Net Sales
Less: Ballast Point
Beer Organic Net Sales

Wine and Spirits Net Sales
Less: Meiomi
Less: Prisoner
Less: October Wine and Spirits Acquisitions
Less: Canadian Divestiture
Wine and Spirits Organic Net Sales

Fiscal Year 2016

Consolidated Net Sales

Less: Meiomi

Less: Ballast Point
Consolidated Organic Net Sales

Beer Net Sales
Less: Ballast Point
Beer Organic Net Sales

Wine and Spirits Net Sales
Less: Meiomi
Wine and Spirits Organic Net Sales

Constant
Currency
Second  Second  Percent  Currency  Percent
Quarter ~ Quarter ~ Change Impact  Change'"!
2017 2016
$ 20212 § 17334 17% -% 17%
(17.2) -
(46.0) -
(8.8) -
12% % 13%
$ 12225 § 10195 20% -% 20%
(46.0) -
$ 11765 § 10195 15% -% 15%
$ 7987 § 7139 12% -% 12%
(17.2) -
(8.8) -
§ 77275 7139 8% % 8%
Constant
Currency
Second  Second  Percent  Currency  Percent
Quarter ~ Quarter ~ Change Impact  Change'"!
2016 2015
$ 17334 § 16041 8% 2% 10%
(3.8) -
$ 17296 § 16041 8% (2)% 9%
$ 10195 § 8918 14% -% 14%
14% % 14%
$ 7139 § 7158 (0%) 3% 3%
(3.8) -
$ 71015 7158 (1%) (3)% 3%

Constant

Currency

Fourth Fourth  Percent  Currency ~ Percent

Quarter ~ Quarter ~ Change Impact  Change'"!
2017 2016

$ 16280 § 15432 5% -% 5%
@7 -
(13.5) -
(18.8) -
- (62.6)

1591.0 7% % 7%

$ 8912 $  806.0 1% -% 1%
@7 -

$ 8865 5  806.0 10% -% 10%

$ 7368 $ 7372 (0%) -% -%
(13.5) -
(18.8) -
- (62.6)

S 7045 § 6746 4% % 4%

Constant

Currency

Fourth Fourth  Percent  Currency ~ Percent

Quarter ~ Quarter ~ Change Impact  Change'"!
2016 2015

$ 15432 § 13562 14% % 15%
(35.3) -
(27.2) -

$ 14807 § 13562 9% ()% 10%

$ 8060 § 6610 22% -% 22%
(27.2) -

B 18% -% 18%

$ 73728 6919 7% % 9%
(35.3) -

$ 7019 § 6919 1% 2% 4%




SHIPMENT AND DEPLETION INFORMATION

Fiscal Year 2021

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)
Shipment volume

Organic shipment volume

Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)

Shipment volume

Organic shipment volume

U.S. Domestic shipment volume

U.S. Domestic organic shipment volume

U.S. Domestic Power Brands shipment volume

U.S. Domestic depletion volume
U.S. Domestic Power Brands depletion volume

() U.S. Domestic Power Brands include the following brands and/or portfolio of brands: 7 Moons, Auros, Casa Noble, Champagne Palmer & Co, Cooper & Thief, Crafters Union, Cuvée Sauvage, Drylands, High West, Kim Crawford, Meiomi, Mi CAMPO,

Second
Quarter

2021

Second
Quarter

2020

Percent
Change

Fourth
Quarter

2021

Fourth
Quarter

2020

Percent
Change

Mount Veeder, Nelson's Green Brier, Nobilo, Ruffino, SIMI, Spoken Barrel, SVEDKA, The Real McCoy, and the Charles Smith, Prisoner, Robert Mondavi, and Schrader portfolio of brands.

Fiscal Year 2020

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)
Shipment volume
Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)

Shipment volume

Organic shipment volume

U.S. Domestic shipment volume

U.S. Domestic organic shipment volume

U.S. Domestic Power Brands shipment volume

U.S. Domestic depletion volume
U.S. Domestic Power Brands depletion volume

(@) U.S. Domestic Power Brands include the following brands and/or portfolio of brands: 7 Moons, Auros, Casa Noble, Champagne Palmer & Co, Cooper & Thief, Crafters Union, Cuvée Sauvage, Drylands, High West, Kim Crawford, Meiomi, Mi CAMPO,

Second Second Percent
Quarter Quarter Change
2020 2019
91.9 87.3 5.3%
6.2%
14.4 16.0  (10.0%)
14.4 16.0  (10.0%)
13.5 14.8 (8.8%)
13.5 14.8 (8.8%)
6.3 6.3 0.0%
(13.3%)
(3.8%)

Fourth Fourth Percent
Quarter Quarter Change
2020 2019
65.3 60.9 7.2%
10.8%
14.0 14.2 (1.4%)
14.0 13.8 1.4%
13.1 13.3 (1.5%)
13.1 12.9 1.6%
6.3 5.9 6.8%
(0.6%)
4.2%

Mount Veeder, Nelson's Green Brier, Nobilo, Ruffino, SIMI, Spoken Barrel, SVEDKA, The Real McCoy, and the Charles Smith, Prisoner, Robert Mondavi, and Schrader portfolio of brands.




SHIPMENT AND DEPLETION INFORMATION

Fiscal Year 2019

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)
Shipment volume

Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)
Shipment volume

U.S. Domestic shipment volume

U.S. Domestic Focus Brands shipment volume

U.S. Domestic depletion volume
U.S. Domestic Focus Brands depletion volume @

() U.S. Domestic Focus Brands include the following brands and/or portfolio of brands: 7 Moons, Black Box, Casa Noble, Clos du Bois, Franciscan, High West, Kim Crawford, Mark West, Meiomi, Mount Veeder, Nobilo, Ravage, Robert Mondavi, Ruffino,

Schrader, SIMI, SVEDKA, The Dreaming Tree, and the Charles Smith and Prisoner portfolio of brands.

Second Second Percent
Quarter ~ Quarter  Change
2019 2018
87.3 80.3 8.7%
10.1%
16.0 14.7 8.8%
14.8 136 8.8%
9.4 8.3 13.3%
0.2%
2.3%

Fiscal Year 2018

Fourth Fourth Percent
Quarter  Quarter ~ Change
2019 2018
60.9 56.4 8.0%
8.1%
14.2 15.6 (9.0%)
13.3 14.6 (8.9%)
8.4 8.8 (4.5%)
(4.0%)
(0.6%)

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)
Shipment volume

Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)

Shipment volume

Organic shipment volume

U.S. Domestic shipment volume

U.S. Domestic organic shipment volume

U.S. Domestic Focus Brands shipment volume

U.S. Domestic organic Focus Brands shipment volume ©

U.S. Domestic depletion volume
U.S. Domestic Focus Brands depletion volume

() U.S. Domestic Focus Brands include the following brands: 7 Moons, Black Box, Casa Noble, Clos du Bois, Estancia, Franciscan, High West, Kim Crawford, Kung Fu Girl, Mark West, Meiomi, Mount Veeder, Nobilo, Ravage, Robert Mondavi, Ruffino,

SIMI, SVEDKA, The Dreaming Tree, The Prisoner, and The Velvet Devil.

Second Second Percent
Quarter  Quarter ~ Change
2018 2017
80.3 71.9 11.7%
8.1%
14.7 182  (19.2%)
14.6 14.8 (1.4%)
13.6 14.2 (4.2%)
135 14.2 (4.9%)
8.4 8.2 2.4%
8.3 8.2 1.2%

5.0%
12.3%

Fourth Fourth Percent
Quarter  Quarter ~ Change
2018 2017
56.4 51.2 10.2%
11.0%
15.6 16.3 (4.3%)
15.6 15.7 (0.6%)
14.6 14.4 1.4%
14.6 14.4 1.4%
8.9 8.4 6.0%
8.9 8.4 6.0%
2.1%
71%




SHIPMENT AND DEPLETION INFORMATION

Fiscal Year 2017

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)

Shipment volume
Organic shipment volume

Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)

Shipment volume

Organic shipment volume

U.S. Domestic shipment volume

U.S. Domestic organic shipment volume

U.S. Domestic Focus Brands shipment volume

U.S. Domestic organic Focus Brands shipment volume )

U.S. Domestic depletion volume
U.S. Domestic Focus Brands depletion volume )

() U.S. Domestic Focus Brands include the following brands: Black Box, Clos du Bois, Estancia, Franciscan Estate, Inniskillin, Kim Crawford, Mark West, Meiomi, Mount Veeder, Nobilo, Robert Mondavi, Ruffino, Saved, SIMI, SVEDKA, The Dreaming

Tree, The Prisoner Brands, and Wild Horse.

Fiscal Year 2016

Second Second Percent
Quarter ~ Quarter ~ Change
2017 2016
71.9 62.2 15.6%
70.3 62.2 13.0%
13.9%
18.2 17.0 71%
18.0 17.0 5.9%
14.2 12.8 10.9%
14.0 12.8 9.4%
8.2 6.9 18.8%
8.0 6.9 15.9%
3.3%
8.7%

BEER

(in millions, branded product, 24-pack, 12-ounce case equivalents)

Shipment volume
Organic shipment volume

Depletion volume

WINE AND SPIRITS

(in millions, branded product, 9-liter case equivalents)

Shipment volume

Organic shipment volume

U.S. Domestic shipment volume

U.S. Domestic organic shipment volume

U.S. Domestic Focus Brands shipment volume ©

U.S. Domestic organic Focus Brands shipment volume ©

U.S. Domestic depletion volume
U.S. Domestic Focus Brands depletion volume

®) U.S. Domestic Focus Brands include the following brands: Black Box, Clos du Bois, Estancia, Franciscan Estate, Inniskillin, Kim Crawford, Mark West, Meiomi, Mount Veeder, Robert Mondavi, Ruffino, Saved, SIMI, SVEDKA, The Dreaming Tree, and

Wild Horse.

Fourth Fourth Percent
Quarter  Quarter ~ Change
2017 2016
51.2 47.0 8.9%
51.1 47.0 8.7%
6.2%
16.3 171 (4.7%)
16.1 15.1 6.6%
14.4 13.3 8.3%
14.2 13.3 6.8%
8.6 76 13.2%
8.5 76 11.8%
0.5%
6.9%

Second Second Percent
Quarter ~ Quarter ~ Change
2016 2015

62.2 55.0 13.1%

62.2 55.0 13.1%

10.3%

17.0 16.8 1.2%

17.0 16.8 1.2%

12.8 126 1.6%

12.8 126 1.6%

6.7 6.3 6.3%

6.7 6.3 6.3%

1.3%

6.3%

Fourth Fourth Percent
Quarter  Quarter ~ Change
2016 2015
47.0 40.6 15.8%
46.1 40.6 13.5%
13.7%
171 16.1 6.2%
16.8 16.1 4.3%
13.3 12.8 3.9%
13.0 12.8 1.6%
75 6.3 19.0%
72 6.3 14.3%
0.2%
3.5%




